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. . . . . ) ) ) ) 0) the city supports residents’ associations, neighborhood
“A connected and energetic city” is a city that truly makes us feel that “I am living a vibrant life, forging connections with a diverse range of associations, and citizens' activities groups and pursues
people, and leading a ife that is true to myself." —'—\‘ the development of frameworks for people living in the
To achieve this, we must all respect each other’s individual values, lifestyles, and cultural backgrounds, while forming a solidarity with 5‘ community to support each other.

people living in our community, to make our city one in which everyone feel comfortable living. The city will also engage in the enhancement of public transport

Also, if there is a good balance of facilities, such as lively shopping centers, close to where people live, more opportunities will be offered networks, so all residents can go out and about in comfort.

for people to work locally, bringing even more vitality to our city. That is the kind of energetic city we want to create.
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Asaka Art Marché
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One of Asaka’s leading events, including sidewalk
art workshops, art creation, exhibitions and sales of
hand-made artworks, a jazz concert and live artist
performances.
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While seeking to bring new life to local culture
and events, the city will create lively spaces
and promote local resources that have been
certified as the City Sales Asaka brand, and
work to build an attractive community that many
people will want to visit.
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